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Celebrating the festival seasal

Marketing festivals in the digital age:

“Only 3% claim they are convinced to buy through
traditional advertising campaigns”
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Celebrating the festival seas

Online is the medium of choice:
— Festival fans are music fans

— Music is THE entertainment property that engages

“39% of festival fans spend over 10 hours a week online
per week”
— Rumours
— News
— Opinion
— Communicate
— Involved
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A LEG UP

Online consumption:
— Websites
— Social communities
“25% use FaceBook regularly (YouTuhe 20%)”
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- FaceBook community phenomena:

— Login to FaceBook through the site
— Gonnect and engage
— Profiling
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Celebrating the festival seasal

Key is Relevancy, Interest & Engagement:

What prompts you to buy a ticket?

« 1.1huy the day they go on sale - [31.6%])

- 2.Friends are huying theirs - (18.3%])

- 3.1t's payday - (10.6%])

- 4. Advertising campaign - (3.2%])

- 9. Early-hird offer - (21.1%)

« 6.Media preview/review - (3.2%)

« 1.Recommendation from someone I trust - (6.3%])
« 8.1t's close to selling out - [5.1%)

Total: 3064
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Festival types:

Immediate sell out

Eventual sell out

Non sell out
The same Marketing Mix:
— Website - Advertising
— Forums - Promotions
— Social networks - Teamers
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Celebrating the festival seas
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- Transact
“only 18% of fans yo directly to festival wehsites for information”

DATABASE  DATABASE DATABASE
Yours or Partners
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Celebrating the festival seasal

Festival focused properties:

“19% of internet users head to official festival wehsites to get festival
information, but dedicated festival sites are the most common destination
of choice for over a third of fans”

Generic festival portals:
— Sell outs need engagement and connection

— Non sell outs need reach
- Editorial

Advertising

Promos

Content

Ticketing
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Celebrating the festival seas

A LEG UP
The Festival Hub

Digital, Social Media & Experiential Community

yserll Sein THE S TIMES

HXEENN Website of Best Website Best Website
Site of the The Week for Festivals for Festivals

Fortnight

If you want to be reach the festival going audience
then Virtual Festivals is a must have partner
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Celebrating the festival seasal

User Stats:

"Users spend 4 times longer on Virtual Festivals than our nearest competitor”

(ComScore) o _
PIEIE 2 Million+ Unique Users per year

(Gooyle Analytics)

* 1Million+ page impressions per
month

- Average time on site: 12.3 minutes
* Even gender split - 93% female

« 190,000+ opt-in email suhscribers
* upto 40% open rate for emails
130,000+ pages indexed in Google
* 69% are 17-39 years old
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Celebrating the festival seas

Abhout Virtual Festivals:

- Established in 1999

- A leading online live music destination

- A social platform hub

- Successfully aggregating the entire festival marketplace
- Sponsor of both the UK and European Festival Awards

- Influence and credibility within the festival industry

- Syndicating festival content to major print publications
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From bedroom enterprise to a key live industry resource, tiEu.gl Festivals celebrates 10 years of business...
——
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Celebrating the festival seas

Refreshing VF:

— Newfocus
- Ticketing
- Video
- Increased Social Networking
- Street teams
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Celebrating the festival seasal

Giving the fans a...
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Celebrating the festival seasal

Better connected:

 myspace festival partner 222 myspace
- ‘ a place for friends
- live performance content

- Gadbury Trident
- Perpetual Festival

- National Express
-+ Travel partner

Book your coach
tickets to Glastonbury

nalional express
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Be part of it:

- Undate your listings
- Announce your news
- Invest some hudget
- Special offers

- Sellyour tickets

- Share your content
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Celebrating the festival seasal

Get more:

Digital Solutions

— Website creation / hosting
— Forums management

— Bespoke Mobile app

— Video and photo generation
— Video player integration

+ 0N the ground solutions [content creation & press)
+ research
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